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Abstract

The study, entitled "employer responsiveness, employee welfare, industrial, Ayutthaya
province."The objective is to study the welfare of staff and workers in specific industries, rojana,
Ayutthaya province. Especially about the operating level. The satisfaction and expectations of staff
welfare services and operating level to study the development of staff welfare. The study is a survey
research group, for example, as an employee in a position lower than the Manager or equivalent down
consists of Deputy Manager Assistant Manager. Head of senior managers senior clerk and the clerk. The
number of 184 people, tools used in the study is a questionnaire to analyze the data using the
percentage (Percentage) average (Mean) standard deviation (Standard Deviation) values (T-Test) and
values (F-Test) in this study are as follows:Most of the employees are female, rather than male, aged
31-40 years, the average age for most of the year and the single 35.18 also childless Bachelor
employee monthly income of about 20000 15001-baht 6-10 years of working period, reviews of
employee satisfaction are all moderate welfare 5: economic, health, safety, security and health,
education, and recreation by average total 2.065 found that marital status affects employee satisfaction
towards welfare, stability and security, and marital status with ALC.Necessary to study the affect the
satisfaction of staff welfare. Recreational Reviews of employee expectations towards the welfare of the
Laem Chabang industrial estate first include the annual prize money. Money for medical expenses for
the employees Provident Fund. Internal training gym reviews of staff needing welfare aspects, more
high level. To expand the coverage of economic welfare and health should cover the whole family, but
stability and safety, welfare, and recreation should be dedicated only to employees.Recommendations
from this study is the rojana industrial park should be assigned to the employee welfare policy,
appropriate and consistent with the economy should. Welfare, health promotion Education and
recreation for the staff, especially the company's medical provider. To study both at home and
abroad. Arrangement of the garden or the garden healthy. In addition, companies should extend health
care coverage to welfare families with more welfare and appropriately and flexibly. Only by aligning the
benefits of saving or creating primary insurance to employees, including to welfare in the form of a
holiday compensation instead.
Key words: employee benefits Liability of employers in welfare factory
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